Loewy Puts Coke on the Coca-Cola Bottle

Most design is about redesign.  While working as a design consultant to Coca-Colain
1955, Loewy suggested redesigning the original bottle. Thiswas the first magor redesign
of the original shape, refining the existing curved form and adding the vivid white
lettering. Coca-Colaintroduced the Loewy designed slenderized or king-size glass bottle
designs, |.E. 10, 12, 16 and 26 0z., in 1955.

Loewy’ s recommendation for eliminating the traditional Coca-Cola embossing and
adding the vivid white Coke and Coca-Cola lettering on both sides was implemented in
1957. In Cokecirclesit iscommonly referred to asthe ACL or applied color label.

Loewy’s major redesign was done to increase visual awareness and customer recognition.
Thiswas similar to his classic approach used to redefine the public’ s perception of such
well known companies as Shell, Exxon, BP, Nabisco United, TWA and Lucky Strike.

In a 2003 interview with the author, John Ebstein, Loewy’ s Chief-of-Staff, recounted
how he drew the first slenderized bottles under Loewy’ s direction. Loewy also designed
the first Coke steel can with the large diamond design in 1960.

Loewy’ s long association with Coke began in 1939 with the design of a Coke fountain
dispenser for the 1939 New Y ork World'sfair. His streamlining of the 1947 Dole deluxe
fountain dispenser made it an instant classic within the advertising world.
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